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India has over 480 Million telecom consumers
and over 275 million will join the club shortlyand over 275 million will join the club shortly

481 Milli481 Million
Indians today 

can afford 
cellular phone

services



India is emerging as a global R&D hubg g g
“Top-ranking destination countries by number of research and development projects”

Source: IBM-Project Location International (IBM-PLI) Global Investment Locations Database (GILD)



Multinationals are expanding  their R&D presence in India

Source:  August 3, 2006 “Offshore Product Development Has Arrived” Report 



India and China are the Fastest growing IT 
marketsmarkets

2008 Estimated growth rates of top 15 global markets



Telecom and BFSI remain the biggest drivers 
of IT industryof IT industry
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IT and telecom Industry has already created 
Direct employment of 2 5 millionDirect employment of 2.5 million
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India’s Wireless Market is sizzling
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India’s Wireless services have redefined the 
global rules of Telecom Industry
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Policy initiatives have driven the Market in the past
New Policy initiatives on the way
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India Telecom Equipment Demand
India’s Telecom equipment demand will grow at10 X most other 

India Telecom equipment Demand and 
Production ($Billion)
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India Telecom imports and exports

India Telecom equipment Imports and Exports
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Main Focus of India is now to 
increase broadband penetrationincrease broadband penetration

Per Country Mobile Penetration Rate vs GDP Per Country Broadband Penetration Rate vs GDPMobile Penetration vs. countries GDP Broadband Internet Penetration vs. 
countries GDP
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In the Emerging Markets A High Broadband Internet Penetration Rates

Source Data: GDP Information from CIA Fact book 2006. Penetration Rates for 208 Countries Latitude Broadband Research June 2006

In the Emerging Markets, A High Broadband Internet Penetration Rates 
correlates to higher productivity and access to information which have a 

direct relationship to increased the country’s GDP.



India’s Approach to 3G & Broadband 
RolloutRollout

Leverage use of existing infrastructure
Technology neutrality 
Leap frogging in use of technology
Providing Urban Amenities in Rural 
Areas (PURA)
Focus on e- Governance.
100,000 Community Service Centers in 
Rural area to cover 600,000 villages 

ith th 700 illi lwith more than 700 million people.
Broadband coverage for all secondary 
and higher secondary schools, Village 
Panchayats and all public health carePanchayats and  all public health care 
centers.



Policy Environment for 3G and BWA

Guidelines issued on 
availability of spectrum in y p
suitable bands 
3G and BWA Spectrum 
Auctions likely next monthy
Thrust on optimization and 
efficient use of spectrum
Launching of Centers ofLaunching of Centers of 
Excellence in PPP mode
Leveraging USO fund for 
setting up shared rural g p
infrastructure
Positive initiatives by BSNL 
(the incumbent) in fast roll-( )
out of wireless broadband 
services 



Dr.  Manmohan Singh Dr.  Manmohan Singh 

Hon’ble Prime Minister of India:Hon’ble Prime Minister of India:

• “I assure you that the Government will developI assure you that the Government will develop 
a forward looking policy regime that will encourage 
investment in manufacturing in telecom sector”

• “While we can be satisfied with the growth in 
tele-density, I am concerned about our capabilities y, p
in telecom R&D & manufacturing. Can we have a 
sector where we are world class in telecom network 
but do not have an adequate manufacturing 
presence?”
@I di T l 2007@India Telecom 2007


